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UGC Style Guide Considerations

/ Overall more like this @ Overall less like this

Photos should be: Other creative considerations:
e Bright, clean and crisp with pops of color e Dull, dark or with unnecessary filters that make it
e Photographed at a good angle (straight on, 3/4th, or hard to see the products
overhead) with product being the focus ¢ A bad angle with product not being the clear focus
e Mood is optimistic, cheerful and inspirational ¢ Avoid text overlays and bathroom shots
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UGC Rejection Considerations

Content that does not align with
Target Legal or Creative Brand Standards

will be rejected.

The following pages document each of the possible
rejection reasons and provide examples for reference.



1. Content is not UGC | Not Authentic or Real

Branded content will now be approved as long as it meets the below criteria. Content that has been photographed for your brand,
|G account or social media channels and images that a brand has been given photo credit to in post copy will not be accepted.

Unacceptable Brand Content is Acceptable Brand Content is
e Product on background e |ifestyle photography
e  Studio photography e Real or Authentic

These examples are only to be used as a reference for the type of quality of images that will be considered acceptable. These images must be assets that you as a brand have captured for their IG account.
It cannot be content that you are using on your accounts that you have obtained from others and give a photo courtesy reference to in copy
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2. Questionable User Rights

Usage rights for minors cannot be granted by anyone but a parent or a guardian. Usage rights for any image cannot be given on
behalf of photographers or studios or any other people.

Too Many People

Photo Courtesy

Photo Courtesy

Kids account

Only able to request usage rights of
the IG user who posted the image,
and we legally need permission from
everyone pictured in the photo to
use / feature

ARE LOST,
SOME ARE
JUST IN
EA=R=G—C—F

ashleskay_photography

|
summif

dad2summit « Follow

dad2summit A regram from Beau at
@lunchboxfamily, who knows that to be
an influencer, you need a fire in the belly
You know how sometimes you just want
to curl up in front of the Christmas tree &
the warm, cozy fire in your favorite comf
sweater? This fashion statement from
@target actually accomplishes all of
those things no matter where you are at

| &2 & & So whether vou are outside |
Watch out for mentions of
regramming in post caption copy or
regram icon in image as shown above
in both examples

I%-"- lacroixwater & « Follow

lacroixwater Thinking about how many
more flavors to stock up on... - (el
@mylacroixfinsta @meredith_fleming)

cameojones My gal O
chriscushon @benjaminbouwman |

need to figure out where to buy Qo
these.

purposed Every™ single ® sparklin
& A N
. flavor

benjaminbouwman @chriscushon

I've seen them around. Some are Qo
pretty hard to find

€ e [ Foton |

13 likes

#darlingmovement #hair #hairpretties
#accessorize
thelifeofrihleybrandboutique There she
s

meadows.closet Gorgeous

leleforkids Ah... " this beautiful smile ¥
miacreationsboutique Thanks you s
much $honl for this Amazing pictures,

B Jsiean looks spiendid, love you guys.

tanias.boutique Beauty

Jaleahjc @thelfeofrinleybrandboutique
e

Jaleahjc @meacows.cioset thank you so
much

Jateahjc @miacreationsbouticue you're
very welcome! Love youtoo!!

Jaleahjc @tanias boutique ank you so

.

Legal guardian of kid(s) is questionable

letsgetyouorganized « Follow
Fallbrook, California

i by @alexandrakarnesphotography
#lacroixwater #branding #whatsyourthing
#personalbrand #brandstory
#IGhighlights #lacroixsparklingwater
#lacroixwaterjunkie #myfave #mything
#happygirl #happygirlsaretheprettiest
#wintervibes #sweaterweather
#ilovelacroix

favorite emoji. & &

aidandemolli Now Comment your o

aliya_burshan « Follow
» Disney's Boardwalk Resort

aliya_burshan “My mission in life is not
merely to survive, but to thrive; and to do
so with some passion, some compassion,
some humor, and some style" - Maya
Angelou

& : @mackeemousemedia

standychronicles Same! Same! 3

Imaefaith IR

282 posts 72 followers 242 following

Lyndsay Mae Faith BalletDancer@? 10 years oldw Studyhard& Birthday jan 11
# Graded Passionatew® Kind& Smarti Musically:Lyndsay Mae Faith A

Watch for the camera icon, tagging
of photographer in photo and @
mention of photographer credit in
post caption copy

Look for cues in the post copy, profile
information and feed images to help
assess if account is managed by a
parent or managed by an under age
minor. Other cues to watch out to
ensure actual guardianship of minors
are, look for mention of relationships;
aunt, uncle, sister, brother, grandma,
cousins, etc...

@®creative 5/ 18



3. Incorrect Product Tagged

Product posted by the guest and product tagged should be the same.

# lentiy L Couica

RiLLCTS

433 ~ans

Add Praducts

Elick 1 1z prata o g = arsduc
s a% 5 p ocuzt gl kg

T @ mlieped sttiggng b nsh 61 o mer

adzen “rmdiess

o Toe - LaPlant Basen Prien
“C Dies Srickewdvode 1201

Curalate

Foleantiy kb, Do

RILLCTS

433 Az

Add Products

Elick 61 Bz prats ta b 7 arzduer
o023 5 p kI X g

T G imeike eriggng b andh ed nem mars

[ i e
Craum - 120z

Curalate

s w e

Teawa (LM Pl B Frglein Biles - Sicherdgodls - 1201
o

Senothademian Shen TRk LY

fre tt Up

Target.com (Incorrect product tagged)

@ Catagories . Dodls. Trandng.

Aboul thie ltam

Fieaie

e & e

e

B

Lab kel WeLoad B b

588 store for price

EEr

Target.com (Incorrect product tagged)

Ganlk - Trending

T IL L Panl Base Prolain Bilee - Shogalale Buownk - - 2c]

Aozt ardn Shen 1 ITrekLs

ey
T U

PROTEIM BITES

Abgat this itern

R, | shed - i g B

SamOue GhwePa Ravdln sk
.......

BEEac (L ORI AT Tl B
Frdd Win Almznd & Gacoaut Not Crirg swhipped Gream - Lo
ETHNE ST

Al Lhie ilern

e Treelivh Eripgd v f Reaere e

0e

Guurfa ek
[ush-u

Target.com (Correct product that should have been tagged)
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4. Unintended use of Product | Hard to Identify Products | Image Quality

Image should highlight the intended use of the product. Product should be clearly identifiable in the image.

Not Intended Product Use Hard to Identify Product Not Great Product Shots No Clear Product Focus Poor Quality Image

i

Product here is the toy the dog is Product here is the sachets on the Blurry & out of focus image. Product Products featured here are the

laying on (it is a kid toy, not a dog toy) floor which is not identifiable highlighted here are the pillows which apparel items hanging on the tree.
are not the main focus in this image

Not showing the product or item as Product here is the socks Seeing a portion of the pant doesn’t Product here is the Keurig coffee
it was intended (possible liability risk) show the fit of the product or how it machine which it is hard to see with
could be styled with other apparels the light
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5. Product Not Available

Product landing page should be available and accessable online.

Product no longer available Product available only at stores Product available for shipping

*  Want an even more rewarding Target run? Join @circle " for free. 7% Want an even more rewarding Target run? Join @circle " for free.
%7 Getaccess to 1008 of deals, plus help Target support your community. No annual fee. %7 Getaccessto100s of deals, plus help Target support your community. No annual fee.
.
product not available
We're sorry! This page is currently unavailable. Please try again later. product not available product not available
We're sorryl This page is currently unavailable. Please try again later. We're sorryl This page is currently unavailable. Please try again later
Trending items Trending items
- - - -
*See offer details. Restrictions apply. Pricing, promotions and availability may vary by locaticn and at Targetcom. . %
: A > A
—_ N — o D
Help v+  Stores ~+  Apps +  Social » More ~ ot ) at 4 /_ . E
$249.99 5399.99 Sale: $229.99 $59.99 $349.99 $19.99 $179.99 5249.99 $399.99 Sale: $229.99 $50.99 $349.99 $19.99 $179.99

Apple AirPods Pro Star Wars The Vinta... Beats Studio3 Wirel...  Ghost of Tsushima - ... PlayStation VR Marv... JBuddies Studio Wir... Barbie Dreamhouse .. Apple AirPods Pro  Star Wars The Vinta...  Beats Studiod Wirel...  Ghost of Tsushima - ... PlayStation VR Marv... JBuddies Studio Wir... Barbie Dreamhouse ...

Product description page should be available, it should not indicate
“product not available”

Target / Beauty / Makeup / Face / Powder

Eva NYC Healthy Heat Pro-Lite Hair Dryer -1600W Euro Chunky Woven Tassel Throw Pillow Saffron - Opalhouse™ elf. Halo Glow Setting Powder - 0.240z

Shop all Eva NYC Shop all el

$7.99 Not sold at Lake Street
g_/‘ $70.00 Out of stack in stores near you $29.99 In stock at Lake Street e .
] Not sold at Mankato Edit store newat® { Yy 52\ |4 Questions
| drfrdededs 33 v |2 Questions Edtstore oyat® | Fedrdedirzv Pick up at
—_— o Not eligible for Order Pickup / Drive up —_— Minneapolis
Quantity -
Quante Quantty v e
! i Same Day Delivery to 560037 1 ¥ f:‘n:e D:y Delivery to 56000 o edium Bei o—
e zipcode
Edit zip code . el Ready within 4 hours for pickup inside the

Not eligible for Same Day Delivery to this

w This item isn't eligible for shipping.
— T

[0 squarelrade 2 Year Electronics
Protection Plan
$7.99 See plan details

Not eligible for Same Day Delivery
to this address

~| ,:‘ store.

Same Day Delivery to 56000
it 2ip code

Deliver to 560037

Not eligible for Same Day Delivery to this.
Edit zip code

No longer available
T Share you Deliver to 56000
See similar items A Ship it

Edit zipcode

Get it by Tue, Sep 1 with free standard
shipping on $35 orders.

() Only ships with $35 orders

+9 more (V)

By

Product page should be accessable
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6. Rejections Reasons based on Style Considerations

Text Overlay Black & White Shots Seasonal Images In-store Images

Seasonal images are acceptable which
are leading up to and throughout the
season but not acceptable post season
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7. Rejection Reasons based on Content Considerations

These apply to image content, post copy, description and profile information

Religious

Political

Inappropriate Language

karla_rotten = Follow
Children's Museum of Pittsburgh

karla_rotten My most #fave #event to
attend yearly. #volunteering at the #mayors
#annual #holiday #party #holidayparty
#pittsburgh #peduto #mayorpeduto
#northside #childrensmuseum #me
#fauxfur #lagerfeld #lights #signage #412
#politics #allarewelcome #dogood
#partytime #takemypicture
#blondehairdontcare
#blondeshavemorefun #holidaylights
#celebration #targetstyle

Labendray Dukes
Cum grano salis

No nudity in images or in user profiles

T handsomegirly « Follow

handsomegirly And im like Dam bitch you
dirty bitch you dirty bitch. T
handsomegirly #NCLGalleryGirls
#streetstyle #ootd #dailyoutfit
#fashionblogger #styleblogger
#fashionblogger #pauseshots
#nclgallery #paqpics #classyvision
#classystreetwear #outfitdreal
#simplefit #fashionfuckery

monaenotlisa Snapped Q

bun_and_cheese Those trousers #»

rheanilanjana Coool! «
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8. Other Style and Content Considerations

Bathroom Body Language Alcohol Collage Clearance

No bathroom selfies or pictures of No suggestive body language No solo cups or images where alcohol Image - Reference to clearance in
others taken in the bathroom is prominent and label on bottles, cans the image is not acceptable
or other containers are legible.

johnstonstyle « Follow
Target Clackamas

8§

johnstonstyle Double tap IF you are
finished decorating for Christmas! I'm
running errands today and | came across
this great sale @ SAVE up to 50% OFF
Holiday decor clearance items @target
I'm hosting a Christmas party this
weekend and I'm adding just a few more
home decorations. ~ & To SHOP my
outfit // go two posts back...
#letsplanaparty #johnstonstyle #styling
#interiordesign #holidaycheer
#seasonaldecorating #oregonblogger

Home - Where products are supposed When a glass normally used for alcoholic Shows multiple use Post Caption Copy - Reference to price
to be placed in bathroom as long as beverages is shown, the non-alcoholic of item or styles and promos like clearance, sale, cart-
there isn’t a person in the image as well beverage inside it must be shown wheel etc are acceptable in the copy
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9. Swimwear Guidelines

Body Language | Kids Swimwear

No suggestive body language or posing

No swimwear photos that are too sexy, body-focused and poorly cropped
No children in swimsuits

Yes to tasteful images, show variety of body types / ages

L

. !7,

e o i l“
j“|““ll ¢

RULE | \hw‘ ’

THE

POO!
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10. Baby Guidelines

Safe Sleep Guidelines | Choking Hazard

Nothing in, on or above cribs and changing tables. No toys, pillows or blankets in the crib.

No blankets draped over, no bumbers used on the crib. Nothing over the baby that exhibits choking.

Nothing hanging on walls above the crib or changing table and no crib in front of the window

Adult hand should support the baby on changing tables and diapers, wipes, etc are acceptable on the tables
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Baby Guidelines

Formula | Bottle Nipples | Bottle Feeding

Formula tubs must be closed or sealed and formula scoops can be featured if layed on a towel

Bottle nipples cannot be shown on the floor or counter. If unscrewed it can be in a bowl or on a towel dish rack
Baby cannot be feeding themselves, adult must be feeding the baby or the crop shouldn’t show who is feeding
Sippy cups can be used and self-fed if toddler is of age
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Baby Guidelines

Pacifiers | Car Seat | Strollers

e Pacifiers cannot be shown on the floor or counter
e Tip must always be up, on a towel or dishrack and can be in the babies mouth
e Baby must always be fully buckled in car seat and strollers
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Baby Guidelines

Bumbo | Boppy Pillows

e Bumbo / Boppy pillows and baby must always be featured on the floor
e Do not place the pillows near the window
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11. Toy Blaster Guidelines

Body Language | Shooting

No aggressive body language or expression
e No shooting or pointing at another person
e No resemblance to a real gun

Aggressive expression and body Look out for poses which resembles Shooting or pointing the gun at
language shooting another person

Anything that resembles a realistic
gun including the colour

g ;
Pointing the gun at the camera with
a joyful expression

People or kids in the images should
appear happy and joyful

Guns should resemble a toy
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12. Other Possible Rejection Reasons

Personal Identification Images Other Languages Too Many Competing Brands Videos Pills & Formula

. andamiro_official « Follow ! H
Yy

andamiro_official [Now Available]
DICKIES LINED EISENHOWER WORK

i

|
|

JACKET Bt
C|7|=2| YK HZES oCin|2 AEO0{0)|A e
BHIEN2.

www.admr.co.kr

#ANDAMIROSTORE #QiCtO|2AE0]
L T Cl1313

* aerostil78 « Follow

aerostil78 f 6e3 noHATMA Kakoro roga
BbiNycka aToT Kambes, Ho ogHako Gpupma!l

muasupportpage Beautiful full face by
@taylordech @ -C

Bocsaukwii noarox ot Tects.))) Dickies muasupportpage #mac #makeuprevolution

#dickiesworkwear #dickiesworkware #toofaced #¥morphe #loreal #essence #nyx
# ics #) #lotti n

rafraf534 BoraT o nyxcosmetics #jeffreestar #lottielondo

#colourpop #violetvoss #barrym
#makeuplover #makeupjunkie
#makeupenthusiast #makeupgoals
#underratedmuas #eyeshadow #eyemakeup
#cutcrease #makeupoftheday #doubletap
#makeupaddict #kiko #abh

#wakeupandmakeup
An image, post copy, or profile that Languages other than Spanish Anything over 4 brands is too many Pills, tablets or formula should not lay
provides identification information & English brands outside the bottles.

that could be used to track or locate
a person. (See next page for more
information)
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13. Other UGC Style Guide Considerations

Guest Profile

e Specific guidelines pertain to Starbucks, & Apple Brands when featured in images - please reach out for more
specific info if applicable to your product content
e No images that feature or reference “Elf on the Shelf”
e Personal Identification Information includes:
e Name (first name only is OK)
Address
Date of Birth
Driver’s License Number
Email Address
Income
Financial Account Numbers
Phone number
Physical/Mailing Address
SSN
License Plates
Street Signs (crossroads) etc
Name of Buildings that provide your pin-pointed location
l.e.: Schools, Corporate or others that identify exact location
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Questions?

Email to User-Generated-Content@target.com



